3.5.1 Summary of Functional MoUs, Linkages and Collaboration

SI. | Name of the MoU / Name of the institution / Year of | Purpose of the MoU/Linkage | Duration of List the actual activities under
No. | linkage industry with whom the MoU / signing | (nternship, on-the-job MoU / each MOU/ Linkage
linkage is made, with contact MoU / | training, project work, linkage
details linkage | student / faculty exchange
and collaborative research)
1 | District Collector- District Collector-Employment 2023 | Internship 60 days Internship
Employment commissioner
Commissioner-IMS
2 | Content Developing Symbosis University 2023 | B2B Marketing content Till date six units of content developed
Contract developing for MBA students
of open distance learning
3 | Chapter Book Editor Interativelnternational Publication 2023 | Publication of book Futrutistic | Till date Editing Chapter book with other
(U.S.A & Bangalore) Trends in Research co-authors from different
universities across country
4 | Content Developing for UG | KBC North Maharashtra University 2023 | Research Methodology in Till date All units of the subject
& PG in Commerce Faculty | Jalgaon Commerce and Management

5 | Educational Infrastructure | MITCON Consultancy and Engg. 2023 | Educational Infrastructure and | Till date Educational Infrastructure and
and Facility Utilization Services Ltd. Facility Utilization Facility Utilization
Agreement

6 | Exide Industries-IMS Exide Industries 2023 | Internship,faculty exchange Till date The purpose and the actual
activities done under this MoU is
that the selected students opted
for this internship got exposure
to actual on going work in
functions like HR,Finance,Sales
and Marketing .

7 | Veterans India-IMS Veterans India 2023 | Internship 5 years Training to the students and
internship and opportunity to
work with retired defence officers

8 | Chapter book SPPU 2023 | Chapter book published 1 year Published chapter book in

collaboration with SPPU with
Integrated publication




9 | Research study [IM Raipur 2022 | Reserch study on Digital Till date Research paper published in
Payment app Emerald UK
10 | Research FoGiustinoFortunato University, 2020 | Research study on Education Till date Research paper publication
Italy & PUMBA Management Emerald UK

11 | Research Amity Dubai 2020 | Research study on Bhutan 2021 Research paper publication in
IEEE proceedings

12 | Research TelematUniv G Fortunato, Sociol, 2021 | Research study on Till date Research paper publication

Benevento, Italy & PUMBA Entrepreneurship Emerald UK
Opportunities

13 | Research PUMBA 2020 | Research study E-waste Till date Research paper publication
Inderscience UK

14 | Calyxpod-IMS Calyxpod software 2022 | Internship,Project work 2 years To train students in sales and
marketing and on job training in
internship

15 | Star Health Star Health 2022 | Project work,Internship 1 year To train the students in modules
of IRDA ,conduct exam and finally
induct them as Agency partners.

16 | Industry Academia Bosch Skill India 2021 | Online Orientation Program 3 Months Bosch Response to India's

Collaboration Coordinator Development and Growth
(IACC) through employability
Enhancement

17 | HDFC HDFC 2021 | Internship 5 years To train the students in summer
internship which included
banking operations, marketing
and sales?

18 | Chaitnya Travels Chaitnya Travels 2021 | Internship Till Date To make the students aware
about the tourism and hospitality
sector in internship

19 | Shripooja International Shripooja International 2021 | Internship Till Date To make the students aware
about the tourism and hospitality
sector in internship

20 | Katariya& Sons Katariya& Sons 2021 | Internship Till Date To train the students in summer

internship which included
banking operations, marketing
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Ultrafast Financial services

Ultrafast Financial services

2021

Internship

Till Date

To train the students in summer
internship which included
banking operations, marketing
and sales and in depth knowledge
of loans such as Personal
loan,housing loan, vehicle loan
and consumer durable loan.

22

TCS NQT

TCSNQT

2020

Internship

1year

To make students aware of new
online courses paid/unpaid for
their career improvement and
also make them understand
about TCS courses through
internship

23

Adecco -IMS

Adecco

2016

Internship

5 years

The activities done under this was
to place students in various
companies

24

Axis Bank-IMS

Axis Bank

2016

Internship

5 years

The selected students did
summer internship which
included banking operations,
marketing and sales.

25

Syntel

Syntel

2016

On job training and Placement

3 years

To train students on SAP
modules as per their
specialisation and give them job
offer based on their performance




3.5.1 List of Functional MoUs& Linkages (Year wise activities)
Year 2018 - 2019

e Syntel —On Job training and placement
e Axis bank — Internship Programme
e Adecco — Internship Programme

Year 2019-2020

e TCS—-NQT - Internship Programme
e PUMBA, SPPU Pune — Collaborative Research Work
e Amity University Dubai - Collaborative Research Work

Year 2020 — 2021

e Ultrafast Financial services — Internship Programme

e Katariya& Sons — Internship Programme

e Shripooja International — Internship Programme

e Chaitnya Travels — Internship Programme

e HDFC - Internship Programme

e TelematUniv, Benevento, Italy & PUMBA - Collaborative Research Work
e FoGiustinoFortunato University, Italy & PUMBA - Collaborative Research Work

Year 2021 - 2022

e Star Health Insurance — Project Work and Internship Programme

e Calyxpod — Project Work and Internship Programme

e Bosch Skill India - Industry Academia Collaboration Coordinator (IACC) Online
Orientation Program

Year 2022 - 2023

e Veterans India — Internship Programme

e District Collector-Employment Commissioner — Internship Programme
e |IM Raipur — Collaborative Research Work

e KBC North Maharashtra University Jalgaon — Syllabus/Content Design

e Internative International Publication — Collaborative Publication activity
e Symbosis University — Content Development

e District Collector-Employment commissioner — Internship Programme

e MITCON Consultancy and Engg. Services Ltd. - Educational Infrastructure and Facility

Utilization
e Exide Industries- Internship programme









s HDFC

Date: 16 June 2021

Letter of Corporate-Campus linkage via student exchange program

To,
The Director ,

IMSCDR,Ahmednagar

Dear Sir,

It takes us immense pleasure for our organisation to join hands with your esteemed institute for student exchange
program through full time jobs and internships for the students pursuing their master’s in Business Administration and
those who have completed the course successfully . The duration of the said linkage will be not more than five years
from the date of communication and the extension of which will be sole decision of the management.

We hope to get benefit from your institute for great talents which will drive the growth of our organisation.

Authofised Signatory

HDFC Ltd, 165-66 HT Parekh Marg Backbay Reclamation, Churchgate , Mumbai — 400020 . Tel: +91 (22) 66316000 .www.hdfc.com
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Date: 30 July 2021

Letter of Corporate-Campus linkage via student exchange program of B.Voc Students

Ta,
The Director ,

IMSCDR, Ahmednagar

Dear Sir,

It takes us immense pleasure for our organization to join hands with your esteemed institute for student exchange
program of B.Vioc students through full time jobs and internships for the students pursuing their master’s in Business
Administration and those who have completed the course successfully . The duration of the said linkage will be not more
than five years from the date of communication and the extension of which will be sole decision of the managament .

We hope to get benefit from your institute for great talents which will drive the growth of cur organisation.

ﬂ.rce,:r‘z:t& L Confumed

LAAE
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, : stitute of Management S
Authorised Signatory .:I:reu‘r nwatnpmll‘lt and Research

IM5 Campus, Ahmednagar.

HOFC Lad, 165-66 HT Pareih Marg Backbay Reclamatian, Chirchgato , Mamlial < 100630 _ Teli +81 {23} GEHGEI0  www hdfc.com



Adecco

Date:1.03.2016

To,
The Director,
IMSCD&R ,Station Road

Ahmednagar

Dear Sir,

We would like to introduce ourselves as a HR outsourcing company in India.We
have our offices PAN India and abroad. As a matter of concern ,your college is one
of the finest management college in Ahmednagar, As a part of the talent
exchange programme , we will like to partner with you for talent exchange
programme for MBA and MCA students . Adecco will conduct campus placement
activities for next five years. Hope we have a fruitful partnership.

king You
AutRorised Signatory

Adecco Group India

2nd Fleor, K D Plaza,

Plot No. 289/6-7, ) N Road,

Near 7 Loves Chowk, Swargate
Pune-411042 Office +91-20-49138114
whaw Adecoo. com



Manufacturers of PARAS MIRACLE' Plastic Moulded Arficles . Toueh ﬂf EmlFﬂnﬂE i

PARAS MIRACLE i s

gl O | Gl Mo, 357, Nisgur-Hiyan Rged, Bralmurs
POLY PRODUCTS PVTLTD. Tal, Pamar (ist Amadnagar - 4144113

Tl by, (02463 271068 Fax Mo, (12488 71188

WWN.parasgroupnet cm - Us311ZPNISEEPTCO0MTT

Date : 1st October 2012

To,

The Director,
IMSCD&R,
Ahmednagar.

Respected Sir,

As a part of Industry-Institute activity, we would like to
associate with you for Industrial visit for MBA students from
01/08/2012 to 31/07/2018,

This will not only provide exposure to the students but also will
be beneficial for us to incubate talents for our industry
progress.

Looking forward for a fruitful association.

Thanking you,
Yours faithfully,

For Paras Miracle Poly Products Pvt. Ltd.

£ N

Pemraj M Bothara b\k” wo7rs |y
Director s/

,r

."l|'_

Cotrespondance Address - Bothers Compound. Indusenal Estete, Negar-FPung Roed,
Ahmednager - 414 005 (MS) India. Fax Mo, ; [0241) 2551824, E-mail | parasi@parasgroun nel



A AXIS BANK

Date:1.02.2016

To,
The Director,
IMSCD&R ,Station Road

Ahmednagar
Dear Sir,

We would like to be a part of your organization for Five years consecutively
with for MBA students for Internship and placement of MBA Marketing and
Finance students.

Hope we get benefit from your institute for great talents which will drive the
growth of our organization.




S HDFC

Date: 30 July 2021

Letter of Corporate-Campus linkage via student exchange program of B.Voc Students

Ta,
The Director ,

IMSCDR, Ahmednagar

Dear Sir,

It takes us immense pleasure for our organization to join hands with your esteemed institute for student exchange
program of B.Vioc students through full time jobs and internships for the students pursuing their master’s in Business
Administration and those who have completed the course successfully . The duration of the said linkage will be not more
than five years from the date of communication and the extension of which will be sole decision of the managament .

We hope to get benefit from your institute for great talents which will drive the growth of cur organisation.
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Authorised Signatory .:I:reu‘r nwatnpmll‘lt and Research

IM5 Campus, Ahmednagar.

HOFC Lad, 165-66 HT Pareih Marg Backbay Reclamatian, Chirchgato , Mamlial < 100630 _ Teli +81 {23} GEHGEI0  www hdfc.com



S5WNTeLl
»Consider IT Done’

Date:29.1.2016

Ta,
The Director,
IMSCDE&R Station Road

Ahmednagar

Dear Sir,

We would like to introduce ourselves as a IT outsourcing company in India \We
would like to start a programme of recruitment and hiring for MBA Finance
students and MBA HR students for SIX consecutive years which will be a subject

syntel | Global Recruitment Cell- KPO
Office 020-66347000 Exin-5439 | Mobile 9665206506 Internal dial 0203-5439
E-nail-kgvin _abrahamf@synteling.com

We crrale new opportunilies for our clivels by hornessing our Possion, Talewi & Innovation,



TCS iON Proposal
for TCS NQT

submitted to

Institute of Management Studies, Ahmednagar

NQT

NATIONAL QUALIFIER TEST

o TATA
' ‘ :b I CONSULTANCY
SERVICES

Followuson: @ ¥ in £ | www.tcsion.com




LCs iON

Overview:

TCS iON, the strategic unit of TCS (Tata Consultancy Services). TCS iON is providing a gateway to every
students’ future. It gives access to one single, standardized, high quality benchmark test to showcase
their competency to top recruiters, while at the same time, enables many job opportunities across all

education streams.

Pre-certification is done in the areas of cognitive ability, psychometric profile, industry awareness,
and expertise in subject areas relevant to the industry. These tests are conducted every quarter so
that students can showcase their cognitive skills for job readiness and provides multiple test
attempts to improve their score. Any pre-final or a final year graduation student or a fresher with up
to 2 years of experience is eligible to take this test.

Post taking the test, NQT certified candidates can directly apply for jobs of their choice through our
TCSiON Job Listing Portal.

What is TCS NQT?

TCS National Qualifier Test, is a PAN India assessment conducted by TCS iON, to gauge skill based
capabilities of Job Seekers for their Employability Index and Industry ready relevance, based on their

Cognitive Skills, Attitudinal approach, Industry Awareness and Subject expertise.

Werbal Mumarical, Beasoning
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Eligibility to apply for TCS NQT

e College Students who are doing UG/PG/Diploma courses, are in their Pre Final and Final
Year.
e Freshers with UG/PG/Diploma Degree, with 0-2 years of Work Experience.

2 Copyright @ 2021 Tata Consultancy Services Limited



5
C.
=

Institute’s Purchase Options

Based on volume of students count, attractive discount is offered to colleges. Discount is applicable
to both the models below.

Pre paid: Institute registers as Distributor. Pays in TCS iON portal for bulk license count on behalf of
students and generates Activation Code. Students use this code to register in TCS iON.

Post paid: Institute registers as Distributor. Generates payment link for students by uploading
students email IDs. Students make the payment DIRECTLY in TCS iON using the payment link

How Students assisted for jobs/placements :

e Write TCS NQT on the scheduled dates based on student’s registration and get an NQT
Score

e Students with NQT Score can update their detailed digital profile on the TCSiON Job
Listing platform.

e 150+ companies on-boarded including TCS, many TATA group companies and Top
Corporates

e Seeall jobs posted by Corporate Partners and apply to eligible Jobs

e Shortlisting and interview done by Corporates

e Final selection done post successful interview process

TCS NQT - Key Market Differentiators:

e TCS Hiring*: TCS has made it mandatory for students to have a good NQT score in NQT
(cognitive) and Subject NQT Programming.

e Job Support: 100+ Corporates registered with TCS iON Job Listing portal and are looking
for candidates with NQT Scores. Same score is valid for all corporates.

e Broader Acceptance: Students from more than 2000+ institutes have participated in TCS
NQT so far

e Diverse Product Range: Wide Range of NQT Variants for IT and Non IT Industry/ Roles to
assist studens of all degrees in getting a job

e Higher Visibility : Students from any Tier 1/2/3/4 cities and college can write TCS NQT and
get an opportunity to work anywhere in India .

e Self Assessment: With option for multiple attempts, students get an opportunity to know
their current abilities and better the score to a level that can get them a job

e PAN India Coverage: Students can take the exam in any of the TCS iON authorized test
centres across India — 2+ Lakh computer nodes, 670+ cities, 6800+ centres

3 Copyright @ 2021 Tata Consultancy Services Limited
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*Candidates shortlisted and appearing, only for TCS Interview, will get refund money paid for

subscription of NQT Cognitive Skill/ IT Programming Skill/ IT Career Readiness Pack.

Commercials:

Stand Alone Variants

Sr. No. NQT Assessment Skill Evaluation Price/Student
Variant
Cognitive Skills Verbal, Numerical, Reasoning Ability 599/- (Inclusive GST)
Psychometric Test Attitude, Personality, Work Style 399/- (Inclusive GST)
IT Programming Pseudocode, Algorithms, Basic SDLC, 399/- (Inclusive GST)
Java, C++, Python, PERL
4 Industry NQT- IT Evaluates awareness of the IT Industry 399/- (Inclusive GST)
5 Basic Computer Skills Evaluates operational concepts for 399/- (Inclusive GST)
Computer
6 Financial Markets and Evaluates on Financial Services and its 399/- (Inclusive GST)
Services Functions around
7 Industry NQT- BFS Evaluates on Overall BFS Domain 399/- (Inclusive GST)
8 Accountant Evaluates on Accounting Functions 399/- (Inclusive GST)

Bundle Variants

Career

(Cognitive + Financial Markets & Services+ Psychometric)

Sr. No. Bundle Variant Price/Student
1 TCS NQT - IT Career Readiness Pack - Recommended for IT Career | 999/- (Inclusive GST)
(Cognitive + Programming + Psychometric)
2 TCS NQT - BFS Career Readiness Pack - Recommended for BFS 999/- (Inclusive GST)

Both the bundles above have additional subscription ,at no charge, to the following online courses,

where students can do a self study to help in their career planning.

TCS iON Compass — Professional (with IT and BFS bundles)

Online assessment product to assess your student's interests, abilities, personality, work values, skills

and knowledge by leveraging the O*NET framework. Students get a free 'Insights Card', a personalised

report giving best fit career options and learning recommendations.

TCS iON Career Edge - Young Professional (with IT bundle)

This online course has been designed with the intent to equip the youth of today with core employability

skills to take on the future. Coverage includes behavioural skills, presentation and communication skills,

resume preparation, business etiqutte, IT fundamentals, basics of Artifical Intelligence

Copyright @ 2021 Tata Consultancy Services Limited
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Career Enhancement Program (with BFS Bundle)

This online course covers basic interpersonal skills, non-verbal, verbal and written communication,

interview attending skills and business & social etiquette. This will help learners to improve

interpersonal, social and communication skills, and in the process empower them as an individual.

DISCOUNTED PRICING FOR IMS, AHMEDNAGAR

Discounted
Sr- Bundle Variant Price/Student AT il 1 i
No. of 100 students)
(incl GST)
TCS NQT - IT Career Readiness Pack -Recommended for IT ,
999/- (Inclusive
1 Career GsT) 899.1/-
(Cognitive + Programming + Psychometric)
TCS NQT - BFS Career Readiness Pack - Recommended for ,
999/- (Inclusive
2 BFS Career GsT) 899.1/-
(Cognitive + Financial Markets & Services+ Psychometric)

STEPS TO BE CONDUCTED BY INSTITUTION:

e SPOC dentification : Identification of a college SPOC who will operate distributor account

e Distributor Registration : TCS iON will work with the SPOC and create the distributor account.
TCS iON to share document / show demo on uploading e-mail IDs

e Upload e-mail ID: SPOC to upload email ID of students to trigger mails to students with
purchase links, at the agreed discounted price (Mail IDs will be treated confidential)

e Reminder Mails: Weekly reminder mails to students asking them to register

e Notice-board Display: TCS NQT 1 page flyer to be put on notice board

e Online Sharing: Message on TCS NQT in Placement Portals, Website, Learning Portals etc

¢ Inclusion in Placement: Include NQT subscription as part of their placement process

Terms & Conditions:

® This proposal is valid till 20™" June 2021.

® Payments once done will not be refunded

® Once purchased, encourage students to register for the upcoming TCS NQT

® Product variants and Product bundles may be subject to revision, at discretion of TCS iON

5 Copyright @ 2021 Tata Consultancy Services Limited
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Preeti Gandhi _
: - a 0922545777 *
UltraFast Financial Services ol
Experience Our Expertise . R e
Email - supporti@uitrafastfs.com
Home Loan | Mortgage Loan | Business Loan | CC-0D | All Insurance | All Matual Funds
| Ref. No. Dale : 20/ 0 R /2024
i Memorandum of Understanding
g -

The Mol is made and entered between institute of Management studies, Career Development and

Research (IMSCOR), Ahmednagar 414001 through its Directar Dr. M. B, Mehta hereafter known as IM5,
Ahmednagar

AND
i r Ared

hereafter known as internship service provider

WHEREAS, IM5S Ahmednagar has received “AICTE" MNew Dethi and 5.P. Pune University, approval to start
and conduct the undergraduate degree courses of

1. Bachelor af Vacation {Travel and Tourism),
2. Bachelor of Vacation (Banking financial 3ervices and Insurance)

AMD WHEREAS practical training? Internship is part of the syllabus for completion of the degree.

AND WHERERS the internship Service Provider is im professional business related to the above
vocation.

Both the parties have mutually decicded to have a memorandum of Understanding as under:-

1. IMS, ahmednagar will provide a list of interested students with all the required details to the
Internship Service Provider.

2. The internship Service Provider may conduct a interview or otherwise and select the students for
the internship at their business location,

3. The Internship Service Provider will not be obliged or required to select

Address : Nex! lo Globus Diagnostic Center, Bhutkarwadi, Ahmednagar 414 003,
Branches ;: Ahmednagar | Pune | Nashik
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TCS iON Proposal
for TCS NQT

submitted to

Institute of Management Studies, Ahmednagar

NQT

NATIONAL QUALIFIER TEST

o TATA
' ‘ :b I CONSULTANCY
SERVICES

Followuson: @ ¥ in £ | www.tcsion.com




LCs iON

Overview:

TCS iON, the strategic unit of TCS (Tata Consultancy Services). TCS iON is providing a gateway to every
students’ future. It gives access to one single, standardized, high quality benchmark test to showcase
their competency to top recruiters, while at the same time, enables many job opportunities across all

education streams.

Pre-certification is done in the areas of cognitive ability, psychometric profile, industry awareness,
and expertise in subject areas relevant to the industry. These tests are conducted every quarter so
that students can showcase their cognitive skills for job readiness and provides multiple test
attempts to improve their score. Any pre-final or a final year graduation student or a fresher with up
to 2 years of experience is eligible to take this test.

Post taking the test, NQT certified candidates can directly apply for jobs of their choice through our
TCSiON Job Listing Portal.

What is TCS NQT?

TCS National Qualifier Test, is a PAN India assessment conducted by TCS iON, to gauge skill based
capabilities of Job Seekers for their Employability Index and Industry ready relevance, based on their

Cognitive Skills, Attitudinal approach, Industry Awareness and Subject expertise.

Werbal Mumarical, Beasoning

r . Corporates lob Offiers
£ rCandidates W

; Ny PE i | o PR o =
1 i L BT Attitisdinal Aligrnmaent A ety b I8 ﬂ.
v v = i | ¥ Jihﬂ L
! £ sty Emaights oy -
J industry NOT Scone ¥ Arvemreness of Idasy Comospls

s m NOT ~core ¥ Roio spacific Aty and Skilk

Eligibility to apply for TCS NQT

e College Students who are doing UG/PG/Diploma courses, are in their Pre Final and Final
Year.
e Freshers with UG/PG/Diploma Degree, with 0-2 years of Work Experience.

2 Copyright @ 2021 Tata Consultancy Services Limited
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Institute’s Purchase Options

Based on volume of students count, attractive discount is offered to colleges. Discount is applicable
to both the models below.

Pre paid: Institute registers as Distributor. Pays in TCS iON portal for bulk license count on behalf of
students and generates Activation Code. Students use this code to register in TCS iON.

Post paid: Institute registers as Distributor. Generates payment link for students by uploading
students email IDs. Students make the payment DIRECTLY in TCS iON using the payment link

How Students assisted for jobs/placements :

e Write TCS NQT on the scheduled dates based on student’s registration and get an NQT
Score

e Students with NQT Score can update their detailed digital profile on the TCSiON Job
Listing platform.

e 150+ companies on-boarded including TCS, many TATA group companies and Top
Corporates

e Seeall jobs posted by Corporate Partners and apply to eligible Jobs

e Shortlisting and interview done by Corporates

e Final selection done post successful interview process

TCS NQT - Key Market Differentiators:

e TCS Hiring*: TCS has made it mandatory for students to have a good NQT score in NQT
(cognitive) and Subject NQT Programming.

e Job Support: 100+ Corporates registered with TCS iON Job Listing portal and are looking
for candidates with NQT Scores. Same score is valid for all corporates.

e Broader Acceptance: Students from more than 2000+ institutes have participated in TCS
NQT so far

e Diverse Product Range: Wide Range of NQT Variants for IT and Non IT Industry/ Roles to
assist studens of all degrees in getting a job

e Higher Visibility : Students from any Tier 1/2/3/4 cities and college can write TCS NQT and
get an opportunity to work anywhere in India .

e Self Assessment: With option for multiple attempts, students get an opportunity to know
their current abilities and better the score to a level that can get them a job

e PAN India Coverage: Students can take the exam in any of the TCS iON authorized test
centres across India — 2+ Lakh computer nodes, 670+ cities, 6800+ centres

3 Copyright @ 2021 Tata Consultancy Services Limited
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*Candidates shortlisted and appearing, only for TCS Interview, will get refund money paid for

subscription of NQT Cognitive Skill/ IT Programming Skill/ IT Career Readiness Pack.

Commercials:

Stand Alone Variants

Sr. No. NQT Assessment Skill Evaluation Price/Student
Variant
Cognitive Skills Verbal, Numerical, Reasoning Ability 599/- (Inclusive GST)
Psychometric Test Attitude, Personality, Work Style 399/- (Inclusive GST)
IT Programming Pseudocode, Algorithms, Basic SDLC, 399/- (Inclusive GST)
Java, C++, Python, PERL
4 Industry NQT- IT Evaluates awareness of the IT Industry 399/- (Inclusive GST)
5 Basic Computer Skills Evaluates operational concepts for 399/- (Inclusive GST)
Computer
6 Financial Markets and Evaluates on Financial Services and its 399/- (Inclusive GST)
Services Functions around
7 Industry NQT- BFS Evaluates on Overall BFS Domain 399/- (Inclusive GST)
8 Accountant Evaluates on Accounting Functions 399/- (Inclusive GST)

Bundle Variants

Career

(Cognitive + Financial Markets & Services+ Psychometric)

Sr. No. Bundle Variant Price/Student
1 TCS NQT - IT Career Readiness Pack - Recommended for IT Career | 999/- (Inclusive GST)
(Cognitive + Programming + Psychometric)
2 TCS NQT - BFS Career Readiness Pack - Recommended for BFS 999/- (Inclusive GST)

Both the bundles above have additional subscription ,at no charge, to the following online courses,

where students can do a self study to help in their career planning.

TCS iON Compass — Professional (with IT and BFS bundles)

Online assessment product to assess your student's interests, abilities, personality, work values, skills

and knowledge by leveraging the O*NET framework. Students get a free 'Insights Card', a personalised

report giving best fit career options and learning recommendations.

TCS iON Career Edge - Young Professional (with IT bundle)

This online course has been designed with the intent to equip the youth of today with core employability

skills to take on the future. Coverage includes behavioural skills, presentation and communication skills,

resume preparation, business etiqutte, IT fundamentals, basics of Artifical Intelligence

Copyright @ 2021 Tata Consultancy Services Limited
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Career Enhancement Program (with BFS Bundle)

This online course covers basic interpersonal skills, non-verbal, verbal and written communication,

interview attending skills and business & social etiquette. This will help learners to improve

interpersonal, social and communication skills, and in the process empower them as an individual.

DISCOUNTED PRICING FOR IMS, AHMEDNAGAR

Discounted
Sr- Bundle Variant Price/Student AT il 1 i
No. of 100 students)
(incl GST)
TCS NQT - IT Career Readiness Pack -Recommended for IT ,
999/- (Inclusive
1 Career GsT) 899.1/-
(Cognitive + Programming + Psychometric)
TCS NQT - BFS Career Readiness Pack - Recommended for ,
999/- (Inclusive
2 BFS Career GsT) 899.1/-
(Cognitive + Financial Markets & Services+ Psychometric)

STEPS TO BE CONDUCTED BY INSTITUTION:

e SPOC dentification : Identification of a college SPOC who will operate distributor account

e Distributor Registration : TCS iON will work with the SPOC and create the distributor account.
TCS iON to share document / show demo on uploading e-mail IDs

e Upload e-mail ID: SPOC to upload email ID of students to trigger mails to students with
purchase links, at the agreed discounted price (Mail IDs will be treated confidential)

e Reminder Mails: Weekly reminder mails to students asking them to register

e Notice-board Display: TCS NQT 1 page flyer to be put on notice board

e Online Sharing: Message on TCS NQT in Placement Portals, Website, Learning Portals etc

¢ Inclusion in Placement: Include NQT subscription as part of their placement process

Terms & Conditions:

® This proposal is valid till 20™" June 2021.

® Payments once done will not be refunded

® Once purchased, encourage students to register for the upcoming TCS NQT

® Product variants and Product bundles may be subject to revision, at discretion of TCS iON

5 Copyright @ 2021 Tata Consultancy Services Limited
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Preeti Gandhi _
: - a 0922545777 *
UltraFast Financial Services ol
Experience Our Expertise . R e
Email - supporti@uitrafastfs.com
Home Loan | Mortgage Loan | Business Loan | CC-0D | All Insurance | All Matual Funds
| Ref. No. Dale : 20/ 0 R /2024
i Memorandum of Understanding
g -

The Mol is made and entered between institute of Management studies, Career Development and

Research (IMSCOR), Ahmednagar 414001 through its Directar Dr. M. B, Mehta hereafter known as IM5,
Ahmednagar

AND
i r Ared

hereafter known as internship service provider

WHEREAS, IM5S Ahmednagar has received “AICTE" MNew Dethi and 5.P. Pune University, approval to start
and conduct the undergraduate degree courses of

1. Bachelor af Vacation {Travel and Tourism),
2. Bachelor of Vacation (Banking financial 3ervices and Insurance)

AMD WHEREAS practical training? Internship is part of the syllabus for completion of the degree.

AND WHERERS the internship Service Provider is im professional business related to the above
vocation.

Both the parties have mutually decicded to have a memorandum of Understanding as under:-

1. IMS, ahmednagar will provide a list of interested students with all the required details to the
Internship Service Provider.

2. The internship Service Provider may conduct a interview or otherwise and select the students for
the internship at their business location,

3. The Internship Service Provider will not be obliged or required to select

Address : Nex! lo Globus Diagnostic Center, Bhutkarwadi, Ahmednagar 414 003,
Branches ;: Ahmednagar | Pune | Nashik
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To,

Chairmnen & Members
Syllabus Setting Commitice
(Computer Management Course)
Dear Sir / Madam

The following members in the Board of Computer Management under Commerce &

Management Faculty directed 10 contribute

21 1

dalRpil afdonarg iﬂi‘lﬂllﬁé .IT:,-T-TEIR: fdemdls, stona
Kavayitri Bahinabai Chaudhari North Maharashtra University, Jalgaon

anarEmEe faar

i designing syllabus of different courses under the

board The said courses were the part of FYUG (B.Com) & PG (M.Com) Programmeas per NEP-2020
Guidelines.

ar;

12

Subject

[03B: Computing Skills

2035 Introduction (o Dota Science
14 Basics of Stock Markets
3038: Computing Management

Name of Syllabus Framing Chairman and Members with
_college details

Dr. M.B. Patel, R.C.Patel Institute of Mgt., Shirpur

{Chairman)

Dr. Gauray Mahajan, Ants, Com. & Sci. College,

Dharangaon

Dr. Keant Patil, SSVPS College, Dhule

D Javashri Patil, IMCC, Pune

Profl. Suraj Pardeshi, , Govt, Engineering College,

Aurangabad |
Dr. Samadhan Bundhe. Sandip University, Nashik

S04F-Business Environment-]
404 E:Business Environment-11

ProfSameer Narkhicde, SOMS, KBONMU (Chairman)
Dr. Swapnil Kate, IMR, Jalgaon |
CA AK: Arsivala, M.). College, Jalgaon

Dr. Punam Nikam, BP Arts SMA Scid& KKC

Com, College,Chalisgaon

6053 Information System
Audit-1]

3 401 C:Business Ethics Di. Mandar Kulkarni, SmGS.M. Agrawal lostic of Mgt
& Corporate Governance Chalisgaon{Chairman) ' |
402C: Management of Dr. Vivek Yawalkar, M.l College, Jalgaon
Smuall-Scale Indusiries Dr. Abhijeet Salunkhe, ASC College, Chopada
Dr. Chandan Bora, Peoples College, Nanded
Di. Nitin Kulkarni, MET 1OM, Mumbai - |
4 403B: Introduction 1o Financial Prin. Dr.Ravindra Vaidya, MES Senior College, Pune '
Technologies (FinTech) (Chairman)
305: Computerized Accounting Mr. Shripad Punde, 1DBT Bank Lid.
Procedures Mr Mandar Pathak, Tax Consultant, Chalisgaon
' Proll Nikhil"'Waykole, , Dhanaji Nann College, Faizpur
Mr. Sanjay Kulkarni JJIT FinTech Pvt. Lid, Pune |
5 S05B: Information System Audit-|

Dr. Kiran Patil, Kisan College, Parola

CA Shrish Vinchurkar, Chalisgaon

A Abhishek Dhamane, Pune \
€5 Vedant l)c:-;!u’qandc. une

Mr. Atul Naik, JJS Bank Ltd. (Chairman) \




2348 Information System

SOBA Quantitmtive | echiiques
bliaA- Franchivee Managemen)

6010 Rusiness Besearch
Methods

603 Case Studics in Commente
& Manngement

16 Research Methodolbgy
i Commerce &
Management

6UAL Production & Materinl
Matgement

1248: Materal Munpgement

123C: Recent Trends in
Commerce & Business

124¢ Design thinking

for Business
2320 Information System
for Business

1

| WaghPolytechnic, Nashik

Thanking you.

D, Bavi Kesur, Dhanajl Sana College,

FatepuriC hairman)

Prof Wiy Girge, RC Patel INIUD, Shitpur

Pral Boatstubl Sawam, f.C Yatel IMREDShirp

Proll ftabul Trivedi, G Raison| thatitite of Manugemenl
Ialgaon

v Bharatl ¥ elikar, Bharati Vidyapeeth IMIED, Pune
Dr. Rahiul Kulkarni, BP Arts, SMA Sci. & KK
Com,College,Chalisgaon (Chalrman)

D, Swapnil Mishr, GTF Collegc Mandurbar

Prof. Tanmay Bhale, GH Raisoni Institute of Management,
Jilgaon

O Shrikant Bhandari, BP Aris, SMA Sci & KRKC
Com Collepe, Chalisgaon

Dr. Sanjay Bhakkad, IMSCDR, Almedmogar,
Dr. A I:IIIi‘r:l_l'il.:.l..E'.hn‘lll"'lilfl. IM I Jateon (Choirman)
Dr Yogesh Torawane, Pratap College, Amalner

Prof. Ramesh Pawart, B Arts, SMA Sci & KRC

Com College,Chalisgaon

D¢ Vaishali Wangikar, MIT COE. Alandi, Pune

Prof. Pravin Pathak, HOD Indusirial Safety, KK

Ir. Ajit Kulkarni, S.M. College, Mukiainagar
(Chairman)

| D, Doyaneshwar Marathe, Pratap College. Amalner

Dr. G:M. Morey, ASC College, Taloda
Prof Nitin Patil , Computer Dept, SPPLU, Pune
Dt. Anand Kulkarni, JES ASC College, Jalna

.-_!Lssislunl'l'tﬂgi_slmr
Board of Studics Scetion

Refe No KBCNMUR2 1 BoSByhand/2023, Dated 08.08.2023.




Bosch’s Response to India’s Development and
n Growth through Employability Enhancement
L] L] L]

This is to certify that
Dr. Harshvardhan N Bhavsar
of BPHE Society'S Institute of Management Studies, Career Development and Research
has successfully participated in the

Industry Academia Collaboration Coordinator (IACC) Online Orientation Program

held between 6th Dec 2021 to 11th Mar 2022

Issued M

Mar - 2022
Dr. O. P. Goel
Candidate ID: 28-101-8185 Senior General Manager
Head-Bosch India Foundation,
CSR & Skill Development

(- BOSCH

Invented for life




Call for Book Chapters/Research Papers for Edited Book
To be published with ISBN under lIP International Publishers, USA & India

Futuristic Trends in Management

e i Edited Book Series 1D:
::IIEI]ﬁ.;EEI;IEFIhI:Iﬂ:E:]Ithl}FHIR PO A, R l l PVSEB S“S_G4 1

Aot Frodiessar

School of Connrerss: and Manopanent Studues,
Bapulige Llndversiy

eashik, M oharnshtra, Indis

e [ahal Khandelwal

Boeoane MM S MBS LLE. Plaly
Ausapnant profeizes

1M SCTY, T 5 Cmpius
Alymednsgar, M olarnshira, India

lterative International Publishers
Now, Michigan, US A
Chikhamapalum, Kamoiaka, nidia

e Famii

Phd, MBS, M.Com Imprint 1IP

Agsiplant profssEn Registered pablisher anider Roja Rammwhun Boy Agency,

Telak Muharnshim iy upeeth Grove maiment of dis sind also whder Bewker My Ideatificrs

Vidvapocth Bhavan, Cioltekd Fung, Tndsa Agener, LBA in the name of Selfvpage Dewlopers Pyr Lid
DOI Prefix: mssss

Adok Jolin Impo rtant dates:

MHEA, PGER, TAGE MET, Ph Iy I_T"I.1r*-'l.lil'|,|,',l Papeer sulwrission portal apens Foaa 12% Fumwe 2023

Dham < Motsansl, Intemat il Colloborabhions & Last dute For chupéer submission: within 31" July 223

Comsullanoy Servces Heview statos nidification: withim 31" July 2023

Patmn Womin's Calloa: iFaralle] PFrocess)

Patma, Bahar, India. Lastalate for rosubmission/exionidid submission: 28 Ao g s
LR

Fimal Acceptance Netification: within 2 Scpiember 2023
Lawst dfwte for registrution: within 14" Oetoker 2023

IIP Proceedings

WWWw.lipseries.org



Call for Chapters
Futuristic Trends in
Management

Book series [0 [TPYAEBRS05- G4

Suhimit chapier at; www.iipseries, orng

Last date for chapter submission: 28" Augost 2023
Pablicaton month: Decembar 2023

AN & SCOPE

Manapement 15 an wt of geming things done throuzh and with the people in formally organized aroups. It 1s an art of
creafing an environment in which people can perform and individuals and can co-operate towards attainment of group
goals.” Management Study HO) describes Management as a set of pnnciples relating to the functions of planning,
organizing, directing and controlling, and the appheaton of these prnciples m lumessing physecal, financial, humsn
and informational respurces efficiently and effectively to achieve organizational goals, A good management is the
hackbone of all successful oreanzanons. And 0 assist business and non-business organizations in their guest for
excelience, prowih and contribution (6 the econanmy and seciely, Managemeni Book S&vies covers résearch knowledps
that exists in the world in various management sectors of business through peer review chapiers, This book series helps
company leaders und key decision-makers to have a clear, impartial, and data-driven perspective of how factors will
impact the econcmy moving forward and o know what they should be doing i response.

: : Author Benefits
This I:hcmlt'. SETIES Covers below concepts | Pecr reviswe] pobhanion
(but not limited ) 2 Seleceed chapters will be indexed i BSquarel and ather indexing platforms
Creneral Managenent including Amazon, Googhe Books e,
Marketing 3, Dual mode publication (Cne as-an edied book with ISEN and snother oo o5 1
fifarmration Fechaologmy & Libwary Jowrrmual paper witly 155N
ERnince A, D3O allcement oorcach chapier
Buiiiexs 5. Open ceess mods of publication in TP Digital lbrary
FHhiman: Revarnees & Optimesed seorching optrons o ingrease the visibility of the work o readers
et and other researchers which helps in citations
Frirersatiomal Bus sy 7. Linigque dmd tor Author .
J PR A Easy paper ! chepier management s¥stem with transparency of the - process

inclading pees review

Asinsss Skl 9. Adds points to AP as per NAAC & NBA {India) and ether ccreditation

Corporate Sociol Responsibiliies

A ; badies from abroad
-’I-'f-”l'{*- Policy _ 10 One complimentary copy per chapter registrabion
Tomrisi & Hospisarline 11, Cernficate to all suthors who contributed chapten(s)

Chapter submission procedure:

Step 1o o TTP website wawow. lipseries, org

Step 2: Repister in the portal by clicking on Signup

Step 3 You con subimit chapter af your dashboard or directly
through TP website affer you login

Step 4 Click on submit chapter for edited book

atep 5 Select the book secies nithe along with Book Sevies 10D
o which v wish to subamid

Support from HEP o the Editors & Authors
= Baviewing support from [P Beviewers

* Plagiarism checking service

* Submission management

= Registration managemeni

= Individual dashbhoard

For any queries

Step o: Upload oll necessary details along with vour chapier in . : 5175
word fike formar. Refer IIP Paper format at download in (1P g umar::._-.‘-':'.l I-HfﬁL I_'“ oo
Wehsite Mail us: infoldiipseries.org

Registration fee: TS0 30 [NR.2000/~- which includes processing fee with -all -above mentioned supporting services,
Certificate hard copy 1o all authors, one complimentary copy of the book series per registrafion.

IIP Edited Book Series
wWww.lipseries.org
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SYMBIOSIS OPEN EDUCATION SOCIETY

Foundor: Prat. Or. 5. 6, Mujumdar wsc ma
{veegery Pocirue IS by Fysaiunt of inoha)

S8/ 2033/ New/SEM/MBAL/
Date; 22/05/2023

Fo.

O Ranl Khandelwal,

Asst, Professor

stitute of Managament Studies Career Development and Research,

Ahmednagar

subt Contract otter foe welting © Unit/s of SIM fee the caurse Business to Business Marketing, course Code
MBALL0S.

Dear D, Rahul Knandelwal,
We thaik you for accepting the tontract of writing 6 wnits of SLM for the apove-mensioned course. Kindly share

your trief profile/author Introduction 1o present in the SLM with yaur Designation and institutica assoclation.
By dccepting 1 coatract, you are liable to abide by the following teems and conditions:
1. Each SLM unit must contaln 30 to 35 pages
2. The units must be written in St format. (Detalled instructions regarding this are provided in Annexure |
of this conteact),
3. Itls mandatory to submit the first unit for checking, After reviewing the content, feedback on the same will
be shared with you within a week. After incorporating the suggested changes (if any] in the first unit, the
same shall be repeated for all the subsequent units,
4 Unit-wise submission of the material via @-mall or through CO/pen drive s expected,
5 The content should not be copy pasted from she intérnet of related sources, it should purely be wot
originai work, IF in the peacess it [ found that the content has been plaglorized or you have not followed
the instrustional guidelines and the contents are nat acceptable to us, SSPU reserves the right to terminata
youe contract at any time and S5PU's declsion in this regard shall be final and binding.
6. Yourpayment wil be made coly after the in-house editing of the matenal is complete in all aspects.
7, If theconiplete soft copy of the manuscript is not In our possession by the date that has been spm‘sﬁed n
the Nea-Disclosure Agreement, {which forms a gart of this contract), then5SPU reservemndgmmmme
2 ponaityon such delay en pcrday basis. L
sspU pman ﬁonmrlum of fis. 5000/~ (Rupees Fve Thousand Only) per Unit of the SLM. lfaoyumtlﬁw;' |
) ' of Rs.l'.iﬂl~p¢r page. 'me paymentis subjegt 0 1 eSS

L
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Antecedents and consequences of consumer
hope for digital payment apps services

Dhananjay Bapat _
Department of Marketing Management, Indian Institute of Management Raipur,
Rahul Khandelwal _
Management Department, IMSCDR, Ahmednagar, India

Raipur, India, and

Abstract

Purpose — This study aims to examine the impact of customer brand value dimensions on relationship m
hope in the context of digital payment applications (apps) services. The study considers the role of consumer
mediation, and applies customer perceived value, affect theory of social exchange and relationship marketing theories. ‘
Design/methodology/approach — The study is based on data collected from 301 digital payment app USers. Structural equation moc_iehng r‘esults were
analyzed using Smart PLS. The authors performed moderated mediation, with different levels of customer engagement as a moderating vangble, using
Model 8 of PROCESS. The authors considered customer perceived value dimensions, digital quality value, perceived value, hodonic value and social value as
antecedents to consumer hope and explored the role of trust, commitment and continued usage as a consequence of consumer hope. ‘ N
Findings - Three levels of perceived consumer value, digital quality, price value and social value, positively influenced consumer hope, which has positively
influenced trust, commitment and continuance usage. Using moderated mediation analysis, consumer hope influenced continuance usage through trust at
different levels of engagement, but consumer hope did not influence continuance usage through commitment at different levels of engagement. ‘
Originality/value - The study highlights the role of consumer hope in linking customer value dimensions with relationship marketing dimensions.
The study can guide managers to ensure continued usage of digital payment apps, which is a strategic objective. The results are relevant for the
digital setting.

arketing dimensions through consumer
engagement using 3 moderated

Keywords Commitment, Trust, Customer engagement, Social value, Consumer hope, Digital payment app, Digital quality

Paper type Rescarch paper

We believe that understanding continuance usage intention is
i L essential in terms of ensuring purposefulness in digital financial
The emergence of digital payment applications (apps) has services Setiings,

altered financial services. Apps is an emergent self-service The study responds to the call for the study of psychological
technology that has greatly contributed to the growth of digital z ' e ' PSyeqioglcd
linancial services. Despite the growth and increased role of
digital payment apps in the service industry, there is a dearth of
research on continuance usage intention (Lee, 2018). Given
that consumers cannot touch, feel and physically access digital
products (Liu er al, 2017), there is a need to examine the
consequences of consumer-perceived value in a digital setting.
As consumers become value-driven, managers will benefit from

1. Introduction

mechanisms that can predict the relationships  between
perceived consumer value and relationship marketing va riables
in a digital setting (Rego et al., 2014). We argue that consumer
hope can be helpful in connecting consumer perceived value
and relationship marketing variables in the context of digital
payment app services. To the best of the authors’ knowledge,
there is scant research that integrates drivers of consumer hope

understanding consumers’ value, particularly in the context of and its link to relationship marketing theory for digital apps
digital payment apps services. Past studies have examined services. Hope is defined as an individual’s willingness 1o
antecedents to acceptance of technology using the technology pursue goals and strategies to identily ways to meet goals (ICato
acceptance model, the unified theory of acceptance and use of and Snyder, 2005). While motivation relates to the drive,
technology and the theory of planned behavior in services consumer hope covers both the motivation and action plan
marketing literature with a focus on acceptance (Lee, 2018). At Consumer hope allows consumers 1o approach problems W]lih..'
a time when the consumer has "hc ORnaN I TEMeve and switch managing a successful digital experience. Consumers wi;h high
to another digital payment option, there is a need for a study hope will have both “will” and “ways” (o achieve the objective

that examines the antecedents to continuance usage intention. of continuance usage intention. Consumer h gl
% kIR - ope, with the

component of motivation and action plan, is considered 2
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Abstract: The predicament of e-waste has enforced environmental
organisations of many countries to develop and adapt policies for e-waste
management across the globe, especially in the developing countries like India
where it is difficult to adopt and replicate. The aim of this study is to bring out
insights that trigger sustainable management and portray a holistic picture ol
e-waste management. The indication suggests that scaling up the sustainable
Small and medium enterprises offers local and global authorities an opportunity
to tap into the energies. experiences and innovations which will enable them in
improving social and environmental conditions. The study concludes with a
practical reccommended sustainable public private partnership (PPP) model that
integrates the informal and formal sectors through a prospecting opportunity or
the new age entreprencur in e-waste entrepreneurship of small and medium
enterprises leading to efficient e-waste management svstem
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A study on entrepreneurial opp
digital health-care post-Covid-1

ortunities 1N
9 from the

perspective of developing countries
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Rahul Khandelwal, Ashutosh Kolte and Matteo Rossi

Abstract
Purpose — The Covid-19 pandemic encourages organized structures across health sectors to react to

the outbreak and digital health technologies have been identified as promising pillars to respond to the

outbreak across the globe. The purpose of this study is to address the scoping review aimed at
alth-care ecosystems. The study

identifying the innovalive entrepreneurial opportunities in digital he _ ;
highlights the barriers to digital health in developing countries. The study is a forum for the .-ntroduqrron of
entrepreneurship prospects in the Indian sense through other foreign readers in developing countries.

Design/methodology/approach — This archival study highlights topical literature to explore successful

ways of improving market potential in developed countries with respect to digital health. The research

offers insights into how a digital health environment could be applied, provides a trajectory that

concentrates on key skills and a creative approach.

Findings — Health service providers require developing their competency and skills to accelerate and

enhance their entrepreneurial opportunities. Social network dynamics analyzes are particularly helpful in

modeling pandemic trends and in tracking post-pandemic digital health needs. The acceptability of
digital solutions has to be confronted across developing countries especially in rural areas and a

collective public health benefit in form of entrepreneurship to serve the saciety.

Research limitations/implications — The research temporarily indicates a creative solution to
entrepreneurship in developed countries that can be applied in today's digital arena.

Originality/value — To raise public understanding of the advantages of digital health systems in
developed regions, health education and promotion campaigns should be focused. The idea analysis
can be useful benchmarks for policymakers rather than digital health jurisdictions. The post-pandemic
provides developed countries a great opportunity for advanced technology to expand connectivity and
networking to digital health entrepreneurship.

Keywords Economics, Health care, Entrepreneurship, Developing countries, Covid-19,

Digital health care business, India

Paper type Research paper

Introduction

The Covid-19 pandemic has taken place in all countries around the world (Meyer et al.,
2020) and their health care systems are increasingly adapting to rising demand. World
Health Organization (WHO) called for organized frameworks to help digital health solutions
described as the outbreak response across health-care sectors and one of the promising
foundations in our new communities to tackle this problem (WHO, 2020). Digital
technologies may be used which can efficiently help organizations after the pandemic by
immediate large dissemination of knowledge, monitoring in real time, setting up virtual
venues, conferences or everyday operations and the provision of patient visits to
telemedicine (Claypool, 2020). However, some digital health techniques and resources can
contend with barriers to entry, acceptability and ethical problems. A reaction to this
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Compulsive Buying Behaviour of
Credit Card Users and Affecting
Factors Such as Financial Knowledge,

Prestige and Retention Time:

A Cross-sectional Research

Rahul Khandelwal'!, Ashutosh Kolte? -,
Nitin Veer?and Pratik Sharma?

Abstract

A lcading concern in client and vender relations is that the rising new situation of influ
situation is accountable for compulsive buying, which has disapprovingly exaggerated consumers,
Financial counsellors search for why and how individuals get themselves into financial debt. Compu
card could have a powerful effect on consumers’ financial stability. Further,
pulsive buying, this study correlates them with wealth attitudes such as power-prestige,
cross-scctional descriptive research design using convenience sampling and non-pro
cardholders was surveyed. The outcome showed that those with power-prestige money attitudes are
credit cards through compulsive spending. Results also showed that those with a higher financial understanding have lo

spending off the credit card.

Key Words

—— Vision

1-9
® 2021 MMDi
Permissicmf

eprints and )
ol missions-mda

; ournals-per
'"‘“geplgéﬁm | ‘7;;097116291093 1428

iourn:ﬂs.szgepub.comfhomc!ws

©SAGE

ence deploying of the credit card market. This
lcading to impossible debt levels.
Isive buying behaviour and credit

in place of comprehending credit card usage and com-

financial knowledge and retention time. A
bability sampling with quota samples of 313 credit
likely to have free usage of
wer compulsive

Credit Card Usage, Compulsive Buying, Money Attitude, Financial Literacy

Introduction

In the current scenario of innovation, market opportunities
are available in the globalized market’s postmodern trade.
The marketers of competitive products manufacture and
supply assortment of products with numeral brands to
decide. These products are embattled and targeted to the
consumers in all feasible ways of marketer’s push strategy.
Philosophy of consumerism is purchase at this instant and
pay later. Under these circumstances, there is an essential
linkage between the retail segment and the credit card
market. People deny as they are inspired, compelled to
devour or compulsive buying. In the past few years,
consumer behaviour is the theme of concern for many
academics, and select areas in many subjects among
consumer actions are compulsive buying (Johnson &
Attmann, 2009). The individuals passionate for shopping,

' IMSCD&R, Ahmednagar, Maharashtra, India,

? Department of Management Sciences (PUMBA), Savitribai Phule Pune University,

engaged habitually in buying, arc compulsive buyers
(Boundy, 2000).

Furthermore, as an unusual outlinc of buying behaviour
of consumer, it is identificd as the mysterious elevation of
consumption (Shiffman & Kanuk, 2000); a fascinating
Sun‘ll‘}'li[ to consider concerning compulsive buyers who
acquire merely the effect of the end user with a service or
objective, but in addition for achiceving satisfying emotion
throughout the process of buying (O’Guinn & Faber
1989): Money a_lliludc plays an important role in consumc;'
spfj-ndmg behaviour through credit cards. A positive mone
attitude leads to less compulsive buyers and less tenden 'y
to get involved with financial crisis than ncgi;livc m L‘Y
attitudes. The person having a negative money Pm}:
usqally spends more money cmotionall ﬁ tlllllilth-
rationally, which leads to improper mone y' l.d o lhan.
their financial resources, Leading to a d ’)’ mdlldgcmgnl °!

a debt problem, if not
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Syt i di d ket. This
A leading concern in client and vender relations is that the rising new situation of influence deploying o!’ the credic card market. |
situation is accountable for compulsive buying, which has disapprovingly exaggerated consumers, leading to :mposs@c debt leve .
Financial counsellors search for why and how individuals get themselves into financial debt. Compulsive buying behaviour and credit
card could have a powerful effect on consumers' financial stability. Further, in place of comprehending credit card usaglc :mq com-
pulsive buying. this study correlates them with wealth attitudes such as power-prestige, financial knowledge and retention time. A
cross-sectional descriptive rescarch design using convenience sampling and non-probability sampling with quota samples of 313 credit
cardholders was surveyed. The outcome showed that those with power-prestige money attitudes are likely to have free usage of
credit cards through compulsive spending. Results also showed that these with a higher financial understanding have lower compulsive
spending off the credit card.,

Key Words
Credit Card Usage, Compulsive Buying, Money Attitude, Financial Literacy
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Abstract

This paper aims to explore the relationship between the
remuneration of CEOs and the success of DHI companies
owned and regulated in Bhutan. Financial data, obtained
from secondary sources, for the period of 5 years from 2014
to 2018 using three performance indicators — Earnings after
Tax, Return on Equity, and Tobin’s g ratio were analyzed.
: CEOs’ remuncration comprising salary and all other
allowances. disclosed in the annual report were taken.
Correlation and bivariate regression analysis were used to
find the relationship between the compensation of CEOs
and the success of firm performance.  EAT and ROE show
positive and Tobin’s q ratio shows ncgative relationship

between  CEQs’  remuneration. Further, CEOQOs’
remuneration is observed lo cause variability in EAT and
ROE.

Keywords - CEOs’ remuncration, Corporate Governance,
Company  Performance, Executive compensation,
Knowledge Economy

1.0 INTRODUCTION

Today, most of the business houses are operating in the form

of companies where sharcholders are the owners.
Shareholders being large in number are not able to manage

the regular activities of the business. Therefore, directors
operating as agents, take part in the administration of the
@ firm on behalf of the sharcholders. Firms tend to invest in
"~ their corc-market, geographically aligned industries and
~ more focused on knowledge management intellectual capital
accumulation strategies [1]. This gives birth to a principal-
agent relationship, consequently an agency problem [2].
Becausc of the agency problem there are many corporate
scandal like Wastage Management in 1998, Enron scam in
2002, WorldCom scam in 2003, Lehman Brothers scam in
2008 and Satyam scandal in 2009 ctc. shows that one of the
factors contributing to the failure of corporate was the
remuneration packages paid to the CEQO and other
exccutives. CEQOs’ remuneration issue is connected to the
problem of corporate governance of a company. A good
governance practice should limit unwarranted payments
made to CEOs'. Additionally, their pay shall be proportional
to the company's results. The Green bury Committee's Code
of Besl Practices [3] advises that individual director and
CEOs report thoroughly the determining features of their pay
policy with respect to the fotmation, composition and
position of compensation committees. Due to this result
many countrics around the globe aspires for good corporate ,

cUZ 1 INIEMAatiONnal Wil iR M= e

g

governance principles; making it mandatory through laws
(4].

In Bhutan, on November 26, 2013 DHI made it mandatory
for all the DI owned and controlled companies to comply
with the rules of corporate governance code. Disclosure of
CEO and dircctors’ remuneration and a committee to fix
such remuneration were some major guidelines issued to
DHI among others. The investment arm of the Royal-
Government ol Bhutan  (RGoB), Druk Holding andr
Investments (ID111), was sct up by the Royal Charter of 11
November 2007, 1t was created with the aim of holding and
handling RGol3 assets present and future. DHI is the sole
founder and sharcholder of the Ministry of Finance. DHI is
actually the only holding company owned by the government
in Bhutan. It currently controls 20 separate companies in
various scctors ol the cconomy, such as manufacture,
electricity, natural rcsources, finance, communication,
aviation, trade cle. Of thosc 20 companies eleven (DHI-Held
Companics, which own over 75%), 3 (DHI Controlled
Companices, whose share ownership is 51% or greater) and 6
(DHI-Linked Companies) are fully owned (DHI-Controlled
Companies). where sharcholding is below 51%). Currently
14 out of these 20 companies are listed on the Bhutan
Limited (RSEBL) Royal Shares Exchange, the first Bhutan
stock exchange. Post issuc of corporale governance
guidelines, the subject matter of this papers becomes relevant

to investigate il CEOs compensation affects DHI companies’
performance.

2.0 LITERATURE REVIEW

There are scveral studies that shows a good corporate
governance practices have led to improvement in the-
companies’  performance. CEOs’ and directors’
remuneration arc the important element of strong corporate
governance practice. Further, many association between
CEO compensation and business success were analyzed in

studies. In this scction review of existing studies arc
presented on these.

According to Cadbury Report, 1992 [5] “Corporate
Glovemance is the system by which the organizations are
directed and controlled.” Sound corporate governance is
vital for any company for increasing the shareholders wealth
and_ the company’s performance [6] CEOs’ are said to play
major roles in corporate governance, company’s growth and
development and in generating profits to the sharcholders.
Therefore, they are entitled for two types of remunerations
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Abstract

Purpose — As skills need to be changed ina dynamic learning environment, employability depends not juston
what people already know but on how well they learn, apply and adapt breaking out their comfort zone. This
study explores how students from all backgrounds and teachers can engage with inclusive education without
discrimination through pedagogy. The research provides a platform through implication for other
international readers of developing countries to implement pedagogies of the Indian context.
Design/methodology/approach — This archival research focuses on the topical literature to scrutinize
efficient ways to elevate the realization of all learners in inclusive settings. What inclusive pedagogy teaching
approaches, focusing on the key competences and sustains learning which are effectual in elevating the
academic success of all novices,

Findings — Rducators need to develop their skills and competency by breaking their comfort zone, and
individual recital of every faculty affiliate is a decisive feature in accomplishing quality for inclusive education.
An education institution also needs to provide passable facilities to academicians and students inorder to adapt
and utilize technology efficiently without any discrimination. This is an important method of assisting
educators to recognize and investigate using this epistemology in new innovative inclusive teaching pedagogy
with technologies in industry 4.0.

Research limitations/implications — The study momentarily suggests an innovative pedagogy approach
for stakeholders and users to be adapted in current digital arena.

Originality/value — Review of the concepts can provide valuable pointers for policy makers in other
jurisdictions contemplating inclusive education. The issues that are dealt with relate to how all students with
and without disability can be engaged in a classroom without discrimination, and development is incentivized
using Information and Communication Technology (ICT) in teaching pedagogy.

Keywords Inclusive education, Inclusive teaching, Epistemology, Teaching pedagogy, Learnability,
Industry 4.0
Paper type Conceptual paper

1. Introduction

According to the European Commission, the modern development of ICT and its functions in
the pasture of manufacturing and logistics facilitates persons with disability to endow with
an accessible, assistive technological working environment. Singal (2005a) refers to
working environment in }vhich a person with disabilities can exercise the right to work am?l
equal opportunity to participate in society without any discrimination. The use of technolo
by disabled persons ensures the growth of the labor market and provides employmegn);
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